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Rationale:
The course introduces students to entrepreneurial skills and the process of starting and managing a business.

Course Objectives:
To train students on entrepreneurship skills in order to Exercise skills towards job creation and self development and Conduct business profitably

Detailed Course Content:
Introduction to Entrepreneurship:
[ 10Hours] Definitions  and   concepts;  Objectives  and   historical  perspectives;  Employment  Creation:  Self employment; Policies; Viable programmes for Development

Entrepreneurship Process:
[10 Hours] Business  enterprises  and  their  characteristics;  Identification  of  Business  Opportunities;  Market surveys; Business plans

Managing Business Enterprises:




[10 Hours] Enforcing
business
plans;
Strategic
Management;
Communication
in
Business;
Managing competition; Finance management – Taxation and cost control; Human resource management

Cost accounting systems: Cost analysis; Accounting

Learning Outcomes
Upon completion of this course, a student should be able to:

•
Identify  and  the  describe  the  major  steps  and  requirements  for  starting  a  small‐scale business

•
Develop a business plan

•
Explain the role of finance and financial management in the health of a business

•
Appreciate the levels and impact of risk and risk taking in a business

•
Describe strategies for nurturing or growing a business

Method of Teaching /Delivery
The course will be taught by using lectures, tutorials and assignments.

Mode of Assessment
Assignments, tests and final examination. Their relative contributions to the final grade are :

Requirement
Percentage contribution
Course work (Assignments, tests)
40%

Final examination
60%

Total
100%
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