CSK 1202 CROSS-CULTURAL DYNAMICS IN COMMUNICATION
This course investigates the relationship between communications-its social/cultural context. Issue like communication and social identity, race, ethnicity and gender are examined and the dynamics of social and cultural change are explored.
The group strategy will be used to elicit information on the cross-cultural dynamics pertaining to social identity, race, ethnicity and gender.
Objectives
At the end of this course students will
1. Find it easier to study other cultures in greater depth.
2. Be able to incorporate your their experiences and country specific information in the model, making it easier to process new experiences.
3. Learn to recognize your own cultural background and biases.
4. Learn to respect different cultures as meaningful systems with different tools and values which you can learn to understand.
Content
1. Definition of intercultural Communication
· Definition of culture
· Functions of Culture
2. Intercultural communication
· Intracultural and Intercultural communication
· Interracial communication
· Interethnic communication
· International communication
3. Cultural foundations and Power Dynamics in communication
· Characteristics of culture and their manifestations in Uganda
· Cultural Identity
· Social Identity
· Gender issues as reflected in language use
· Language and its relationship with communication
· Culture and its relationship with communication
· Cultural Identity Crisis
4. Intercultural communication process
· The model of intercultural communication process
5. Culture and world views
· Perception
· Values and attitudes
· Prejudice
· Stereotypes
· Group Identity
6. Approaches to and Theories of Intercultural communication
· Positivist approach
· Uncertainty reduction theory 
· Humanist approach
· Systems approach
· Intercultural transformation theory
7. Practical exercises on problems cases in intercultural communication
8. Case studies in intercultural communication

Learning Outcomes:
By the end of this course students should be able to:
1. Define and understand culture in the broader context of communication
2. Appreciate effect of culture on how people communicate
3. Communicate in different cultural contexts
Course assessment:
Extended coursework essay}
Group presentation}                       = 30%
Test}
Final Comprehensive Examination = 70%
(End of Semester)
Instruction methods:
Lectures
Case Studies
Group Discussion and Class Presentations
Activity Research Work
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