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Course content:  
1. Marketing theories and policies 

2. Marketing management; ethics; analysis of marketing opportunities, selecting target markets, developing the marketing mix and managing the marketing effort.
3. Commodity marketing during the colonial and post-colonial periods; International commodity markets, commodity prices and terms of trade. 
4. State monopoly and marketing institutions - Marketing Boards and Co-operatives (Class, power and gender relations in marketing institutions);

5. Structural Adjustment/market liberalization and commodity marketing; Parallel commodity marketing systems

6. Marketing infrastructure; packaging, preservation and access and use of marketing information systems by different actors.

7. Rural Entrepreneurship and credit schemes in the commodity-marketing sector.

8. Formulation of appropriate marketing strategies, which involve understanding consumers; the concept of competition; demand measurement and demand forecasting; market segmentation; market targeting and positioning

9. Customer classification and analysis of the buying behavior of the different consumers; Marketing products and services for development

10. Marketing problems and constraints (unreliable supply, infrastructure, location, entrepreneurship, financial and technological problems and profitability). 
