EEE 4102 AGRICULTURAL COMMUNICATION 

2. Course Instructor: Dr. Christopher Bukenya 

3. Course Type: CORE Course, BSc. Agriculture IV (Extension Option)                      

4. Course Structure, Duration and Location

3 Course Units (CU) i.e. Total Contact Hours (per Semester): 30 Lecture Hours; 20 Tutorial hrs and 20 Field practical hrs= 45. 15 weeks (45 hours)??.  The course is offered at the Department of Extension & Innovation Studies, in the School of Agricultural Sciences, College of Agricultural and Environmental Sciences.  

5. Course Description:
Overview of the concept of communication and the communication process. Focuses on communicating agricultural information through the press/media and technical/professional publications targeting mass audiences: Concept/meaning and importance of agricultural communication vs. agricultural journalism; Types of mass media (conventional vs. modern media: new ICTs); The role of mass media in agricultural communication; Techniques and skills in news writing, including writing for the press/media (with special emphasis on writing for news papers and other conventional/traditional mass media such as radio, Television) and writing and editing of extension and technical/professional publications. Designing a communication strategy for agricultural extension and related programmes.

6. Course Objectives:

Overall objective 
To enable students understand the role of (mass) media in communicating agricultural information and build their capacity in designing effective agricultural (extension) messages for relevant mass audiences and selecting and using appropriate media

Specific objectives

By the end of this course students should be able to:

1. Understand the concept and relevance of agricultural communication as an important strategy in communicating agricultural/extension messages 
2. Write and communicate agricultural information/extension messages to relevant mass audiences effectively via appropriate (mass) media (i.e. news papers, radio, TV; including farm/home radio and TV programmes; media forums) and extension publications (e.g.  magazines, pamphlets/bulletins, leaflets, folders)

3. Write and edit technical/professional publications (news articles, magazines, pamphlets)
4. Design an effective communication strategy for agricultural extension and related programmes. 

7. Instructional Methods, Tools/Equipment:
· Interactive lecture, involving power point presentations in combination with brainstorming, and question and answer (Q&A) sessions; and discussions

· Tutorial sessions, involving students’ presentations and discussion

· LCD  Projector/ Chalk board /Chalk//Cards/pins

8. Course Evaluation:

· Continuous Assessment (individual assignments & group assignment/presentation: 40%

· Final written Exam: 60%

9. References/reading list 

1. Blackburn, D, J. (1994) Extension Hand Book. Processes and Practices. Thompson Educational Publishing, Inc., Toronto
2. Burford J.A & Bedeian A.G. (1988). Management in Extension. Second Edition. Chapter 13. Effective Communication.

3. FAO 1999/4 Communication in Extension. A teaching and learning guide.  

4. FAO (02) 2006/12. Information and communication for natural resources management in agriculture

5. Hoffmann, V., Geister-Bentaya, M.,  Christinck, A., & Lemma, M. (Editors). Rural Extension Volume 1.  Basic Issued and Concepts 3rd Edition.

6. Leeuwis, C., with contributions from A.van den Ban (2004). Communication for Rural Innovation: Rethinking Agricultural Extension. Third Edition. Blackwell Science, Oxford, UK. (Chapters: 1, 2, 4, 7, 12, 13, 14 & 15)

7. Malconm P (1990). Improving your communication skills. KOGAN PAGE 

8. Mortiss, P.D. (1988). Agricultural Extension: a practical manual. Department of Primary Industries, Queensland Government Brisbane 1988.    

9. Ruben B.D. (1988) Communication and Human Behaviour. Second Edition. Macmillan Publishing Company. New York

10. Sandhu, A. S (1993; 2004). Textbook on Agricultural Communication: Process and Methods. Oxford & Publishing CO.PVT LTD. New Delhi. 

11. Whale W.B.  (1988). Chapter 13. Technology Transfer Revisited.  In Blackburn, D.J (Ed.) Foundations and Changing Practices in Extension.
10. Course content, instructional methods, tools/equipment 

	Topic
	Content
	Instructional methods
	Tools /Equipment

	1. Overview of the communication process 

 (Definition): 

(Week 1)
	Understanding ( human) communication 

·  The concept of communication

Brainstorming exercise:  Students understanding of communication; students take a few moments to write down some of  your thoughts

· Various meanings/understandings of communication

· Understanding of communication from  a disciplinary perspective e.g. humanities vs. behavioural/social sciences

· Other dimensions of communication:

        Communication vs. communications

       Natural vs. professional communication

       Informal vs. formal communication

· The communication process and context:  
      a (generalized) communication model 

· The S-M-C-R model (David Barlo,1960)

Group reading and discussion assignment:

  A recent review on models of communication                           ( Cees   Leeuwis, 2004)
i)The ‘objective’ or ‘transmission’ model; 

ii) The ‘subjective’ or ‘receiver-oriented’ model; 

iii) The ‘social network’ or ‘negotiation’ model


	Interactive lecture (involving brainstorming & question and answer ‘episodes’)  (2 hrs)

Tutorial (2hrs)
	LCD  Projector/ Chalk board /Chalk//Cards/pins



	Overview of the communication process (Continued)

(Week 2)
	· Characteristics of the core elements of the communication process and implications for effective communication  

· A simplified way of describing the elements of communication process: The 5Ws recipe 
· Steps in the communication process


	Interactive lecture

(2hrs)
	LCD  Projector/ Chalk board /Chalk//Cards/pins



	2. Understanding communication media and related communication concepts 

(Week 3)
	· The concept of communication media: media vs. channel 
· Types of mass media: conventional media vs. Modern media

· Types of conventional mass media: Print media vs. Broadcast/Electronic media

· Categorization of conventional mass-media according to dominant communication channel(s)

· Synchnonical and asynchronical nature of communication 
	Interactive lecture

(2hrs)


	LCD  Projector/ Chalk board /Chalk//Cards/pins



	Understanding communication media and related communication concepts (Continued)
(Week 4)
	· Selective nature of the communication process
· Some basic anticipation problems in communicative interventions
· Media characteristics vs. media potentials

· Functional qualities of mass media in relation to communicative intervention
	Interactive lecture (2hrs)

Tutorial  (2hrs)


	LCD  Projector/ Chalk board /Chalk//Cards/pins



	3. Function of communication and application in communicating effective extension messages

(Week 5)
	· (General) Purpose/functions of communication: Linking  with the role agricultural communication
· (The concept of the) Feedback and its relevance in (extension) communication 

· (The concept of) Effective communication and its application in communicating extension messages: implication for designing an effective message and selecting an appropriate channel
	Interactive lecture (2 hrs)


	LCD  Projector/ Chalk board /Chalk//Cards/pins



	4. Communication barriers in relation to effective communication

 (Week 6)
	· Problems in communication problems: Barriers to communication

Brainstorming exercise:  Students’ understanding of communication barriers; students take a few moments to write down some of  their thoughts

· Common barriers to (interpersonal) communication: the problem of misconception and other source/types of communication barriers
· In-depth analysis of potential barriers to communication in relation to the core elements of the communication process

· Achieving  effective communication: Overcoming (potential) barriers by paying attention to relevant characteristics of the eelements of the communication process
	Interactive lecture (2 hrs)

Tutorial (2hrs)


	LCD  Projector/ Chalk board /Chalk//Cards/pins



	5. Designing and delivering an effective message: implication for extension/ agricultural communication 

(Week 7)
	· Designing an effective  message:  The (concept of ) message and elements (dimensions) of a message
· Tailoring messages to audiences and (communication) goals: audience analysis  and its role in designing effective messages  

· Profiling basic characteristics of an audience: Basis for segmentation and tailoring messages to specific audiences 

 
	Interactive lecture (2 hrs)

Tutorial (2hrs)

Field practical exercise      (10 hrs)
	LCD  Projector/ Chalk board /Chalk//Cards/pins



	Designing and delivering an effective message: implication for extension/ agricultural communication  (continued)

(Week 8)
	· Communicating messages: communication approach vs. communication channel 
· Type of communication  approaches: mass media approaches /channels vs. Interpersonal channels (‘media’)

· Selecting an appropriate communication approach /channel: paying attention to message and audience characteristics   

· The relevance of a multi-media strategy  in communicating messages: address diverse audience needs

(In appropriate groups) students conducting audience analysis with a view to profile  the basic characteristics of a selected audience and segmenting the audience into relevant groups based on common characteristics
 (*To be graded to contribute to continuous assessment)   
	Interactive lecture (2 hrs)

Tutorial (2hrs)

Field practical exercise (10 hrs)
	LCD  Projector/ Chalk board /Chalk//Cards/pins

Flip charts/Markers / Camera

	6. Understanding agricultural communication and the role of (mass) media in agricultural communication
(Week 9)
	· Meaning and importance of agricultural communication 
· Agricultural communication vs. Agricultural journalism; an agricultural communicator vs. a mass communicator 
· Job market for agricultural communicators
The role of mass media in agricultural communication 
	Interactive lecture (2 hrs)

	LCD  Projector/ Chalk board /Chalk//Cards/pins

	7. Writing for the press/ print media 

(Week 10)


	· The significance of the  ‘written word’ in communicating extension/agricultural messages 

· Basic guidelines for presenting messages through written media
News articles: 

· Role/advantages offered by news articles

· Steps and basic rules in using/writing for  news letters

· Structuring a news story: the LEAD Concept (‘inverted pyramid’ style)

· The Five Ws recipe for writing a news story:  Who? What? When? Where? Why?
	Interactive lecture (2hrs)

Tutorial        (4 hrs)
	LCD  Projector/ Chalk board /Chalk//Cards/pins



	Writing for the press/ print media (continued)

(Week 11)


	Newsletters 

· Role/advantages offered by news letters

· Using /writing for newsletters 

Individual assignment: 

News article writing assignment:  Individually, students practice writing articles for the press: writing a press (news) release following a typical press release format 

(*To be submitted for grading)

Group assignment: 

Agricultural content analysis assignment: 

Assessing the role of news papers in communicating agricultural (related) information to agricultural industrial sector stakeholders. In appropriate small groups, students review major daily news papers ( in Uganda) to analyze and report on their content in terms frequency and amount of agricultural information reported within a specified period

  (* To be submitted for grading)
	Interactive lecture (2hrs)


	

	8. Writing for broad cast media: the role of radio in  communicating extension/agricultural messages
(Week 12&13)
	· The role of radio in communicating general and agricultural information to rural/ farming populations in developing countries (Why use radio?)
· Situations which call for use of radio (When to use radio?)
· Targeting audience  in radio communication 
· Focusing on the Message in radio communication
· Writing for radio (Radio scripts) : purpose and structuring
	Interactive lecture (4 hrs)

Tutorial    (2 hrs)
	LCD  Projector/ Chalk board /Chalk//Cards/pins

	5. Developing a communication strategy (for a agricultural research/extension programme )

(Week 14&15)

	· Relevance of an elaborate communication strategy
· Key elements of a communication strategy: 
· Goals & objectives
· Context (finance, staffing, timing, barriers, competition etc)

· Basic questions: who, what & how 
· Measuring success 
Group assignment: 

Reviewing a communication strategy : 

(In appropriate groups) students identify and review the communication strategy of one of the key agricultural agencies (e.g. NAADS, NARO, ASARECA etc.)   

  (* To be submitted for grading)
	Interactive lecture (4 hrs)

Tutorial        (4 hrs)


	LCD  Projector/ Chalk board /Chalk//Cards/pins




11. SUMMARY OF TIME (CONTACT HOURS) NEEDED

· Lecture hours        =30hrs

· Tutorials                =20hrs

· Field practical       =20hrs

12. OVERALL COURSE EVALUATION

· Continuous Assessment (individual assignments, group discussion assignment/presentation): 25

· Participation in field-based activities and contributing to outputs: 15
FINAL WRITTEN EXAM: 60%

