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Course objectives: 


The course aims at:

1. Introducing students to research methods used in the social sciences, particularly as they relate to communication theory and practice.

2. Helping students design and conduct a communication research project by training them to formulate questions and develop appropriate methods for generating the data needed for answering those questions.

Course description:
 This course introduces students to the major methods and methodological approaches in mass communication studies. The course will focus on the principal methods in communication research, including participant observation, surveys and focus groups, policy/archival research, as well as critical analyses of print and visual media. In addition, students will build an understanding of the relevant ethical and practical considerations in designing qualitative and quantitative communication research as part of taking up an individual research project of their own.
Course content:

The course will cover the following topics. However, the order of topics is subject to change to fit the needs of the class. 

1. Overview

1. Purpose of empirical research

2. Qualitative vs. quantitative research

2. The research process

3. Fundamentals of research

1. Validity and reliability; 

2. Sampling

3. Importance of prior research 

4. Independent and dependent variables 
4. Quantitative research methods

1. Experiments and quasi-experiments 

2. Questionnaire and surveys design 

3. Content analysis 

4. Policy and Archival Research 

5. Qualitative research methods

1. Semi structured interviewing

2. Focus group interviewing

3. Participant observation/ethnographic research

6. Research Applications

1. Research in the print media

2. Research in the electronic media

3. Research in advertising

4. Research in public relations

5. Research in media effects

7. Basic data entry and analysis techniques

8. Proposal and thesis writing
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