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Contact hours: 
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Course objectives:

At the end f this course students should:

1. Be familiar with television camera equipment and camera techniques;

2. Be familiar with professional sound recording equipment and techniques

3. Be capable of producing a variety of TV programs

4. Be proficient in the use of professional digital editing software 

5. Have knowledge of the current issues related to the local and international television industry

Course description: 
This course is intended to provide students with the conceptual and technical skills necessary to produce work suitable for broadcast on local, regional and the international television stations and networks. It is also designed to give students professional training in all phases of television production and post production.

Course content:

1. Introduction

2. The grammar of film and television production

3. Shooting a documentary/interview/news

4. The video camera

5. Examination of various television programs and genres

6. Sound recording theory and techniques

7. Interviewing techniques

8. Producing a documentary profile

9. Producing a narrative show: Drama or Comedy

10. Writing for television: Drama and Comedy

11. Editing theory, concepts and techniques

12. Pre-production -- casting, location scouting, rehearsals
13. Shooting a dramatic scene

14. Lighting

15. Legal Problems/The law

16. Creating Titles and Visual Effects

READING TEXTS

1. Adams, M, H. (1995). Introduction to Radio: Production and programming. Trotman and Company. London. 

2. Block Marvin. (1997). Writing Broadcast News. Shorter, Sharper, Stronger. Bonus Books: Chicago.

3. Boyd, A. (2001). Broadcast Journalism: Techniques of Radio and TV news. 5th Edition.  Focal Press: London
4. Cohler, D, K. Broadcast Journalism. A guide to the Presentation of Radio and TV news.

5. Dennis De Fleur (1998). Understanding Mass Communication.

6.  Fang Irving. (1985). Television, Radio. Fourth Edition. Rada Press: United States of America 

7. Frome, M. (1998). Green Ink. An Introduction to Environmental Journalism. Salt Lake City: University of Utah Press. 

8. Jerry Domatob (1997). Techniques of Radio Production: Africa Monograph Series. African Council of Churches. Nairobi.

9. Kauffman, Sam. Avid Editing: A Guide for Beginning and Intermediate Users, 2nd Edition.

10. Micheal Gurevitch, et al (eds) (1995). Mass Communication Review: Year Book.

11. Mody, B. (1991). Designing Messages for Development Communication: An Audience participation-based Approach. New Delhi: Sage Publications.

12. Mody, B. (2003). International and Development Communication. London: Sage.

13. Russell Fiona. (1997). Getting into Broadcasting: Brown and Benchmark. New York. 

14. Ron Macdonald (1994). A broadcast News Manual of Style.

15. Robert, L. Hilliard (1988). Writing for Television and Radio.

16. Stanley, R. Alten (1990). Audio in Media
17. White Ted. (2002). Broadcast News: Writing, Reporting and Producing. 3rd Ed. Focal Press: Boston

18. The Television Handbook, 2nd Edition, by Patricia Holland

