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Course name:

Public Relations Practice
Lecturer: 

Lydia Mirembe and Marjorie K Nyiyetegeka

Contact hours: 
45

Course objectives: 
This course is intended to introduce students to the Public Relations (PR) profession, its origins and the PR industry. At the end of the course, the students should have a firm grasp of what PR is, how it has evolved and its role in organizations and society.

Course description: 
The course emphasizes Principles and practice of Public relations; ethics and public relations practice; planning and executing public relations programs; career opportunities; public relations services and production; production of public relations media focusing on news releases, features, pamphlets, brochures, financial statements, management reports, scripts; publicity campaigns, advertising design and strategies; research and writing for public relations.

Course content:

1. Introduction to contemporary Public Relations.

2. .The Historical Context

3. Key concepts in the profession.

4. Practitioners of PR

5. Work assignments/ functions

6. Roles

7. Requirements for success

8. Professionalism

9. Codes of conduct.

10. Organizational context of PR

11. PR programme management 

12. Legal context of PR

13. Media and Media Relations.
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