GEJC 6106

Course name:

Communication Research Methods 

Lecturer: 

 Dr. Nassanga Goretti L. & Mrs. Margaret Jjuuko

Contact hours: 
45

Course objectives: 
To get students to learn various communication research methods and to apply them through carrying out an individual research project.

Course description: 

Course exposes students to media effects studies, communication research methods and takes them through the research process, including computer assisted research.

Course content:

The Research Process

Phases in Mass Communication Research

Mass Communication Research Areas

Communication Research Methods

Media Effects Studies/Research

Media Effects Debate

Socialisation, Modeling/Imitation and Cultivation Effects

TV and Children

Violence, Pornography and the Media

Advertising, consumer Skills and Materialism

Entertainment Versus Information/education

Global Village Effects

Applied Communication Research

The Research Proposal

Writing a Research Proposal and a Report

Computer Assisted Research

Advanced Search Techniques

Online Resources

Reading Texts:

Defleur, M. (date).Understanding Mass Communication.

French, C, W. (1988). The Associated Press Stylebook

Gibaldi, J & Achter, W, S. (1991). MLA Handbook for Writers of Research papers

Hansen, A. et al, . (1998). Mass Communication Research Methods.

Makerere University (2001). Guidelines for Research Proposal, Thesis/Dissertation Writing and Examination.

Moser, C, A &  Kalton, G. (1986). Survey Methods in Social Investigation

Publication Manual – American Psychological Association (1991)

Stempel, G, H. & Westley (1989).  Research Methods in Mass Communication

Ward, J & Hansen, K, A. (1977). Research Strategies in Mass Communication

Wimmer, R, D & Dominick, J, R. (2003). Mass Media Research

