 Gas Marketing and Utilisation 2(2-0)(PGP 4207)

Course Level: 

2 

Course Credit:

2CU

Description

The course covers the different uses of gas and developments in its marketing.  

Course Objectives

To enable students to explain:

1. The different uses of natural gas.

2. The developments in the marketing of natural gas.

3. The factors behind the pricing of gas.

Course Outline

	Content
	Hours

	The use of gas for power generation including study of the single and two cycle generation methods.
	              10

	Introduction to the use of gas as a raw material in the production of Ammonia, Urea, Methanol, Steel etc.
	10

	Difficulties in marketing of gas.

Positive trends in gas marketing.
	10


Mode of delivery

The course is lecture-oriented with assignments and tests.

Ways of assessment

	Assignments and tests
	30 %

	Final examination
	70 %


Reading List:

· Natural Gas and Coal Gas Utilisation Statistics in Cities of China. China Natural Gas, LPG & LNG Market Newsletter

· Nigeria’s Gas Market: Regulations, Incentives and Way Forward. Alexander’s Gas and Oil Connections, 2002.

· Oil and Gas Industry: Marketing and Distribution. Naylor Publications, vol. 4, 1991.

· PAYNE F.W., (2000). User’s Guide Natural Gas Purchasing and Risk Management.

· SEDDON, D. (2006): Gas usage and Value. Penn Well books

· Kovscek, A.R. &  Castanier, L.M. (2004): Heavy and Thermal Oil Recovery Production Mechanisms. U.S. Department of Energy

