IOP 2205 HUMAN RESOURCES MANAGEMENT PERSPECTIVES
Duration of the Course: The course is 3 Credit Units providing 45 Contact Hours.

Course Description: 
Whereas some practitioners maintain that HR practices add value only for employers (i.e. by making the company a better place to work), this course is premised on an line of thought that suggests that HR practices create value for all stake holders (shareholders, customer, employees), in that all benefit from effective human resources.  

Objectives of the course:
To present central perspectives concerning the integration of HR more closely with the core business of organizations.

Course Content:
Models and  theories of HRM, HR systems and sustained competitive advantage, I/O psychology type HR practices as organizational innovations, HR research and information systems, Strategic HRM, Government reform and HRM, Gender and HRM, HR and globalization. 

Teaching methods:
Lectures, Group work assignments, Seminar presentations and discussions, and Writing papers.

Learning Outcomes?
[bookmark: _GoBack]Assessment
· Evaluation of group work assignments, written papers during the semester. 
· Assessment of end of course exam  CW =30%   Exam = 70%

Learning resources
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