IOP 3207 INNOVATION AND ENTREPRENEURSHIP

Duration of the Course: The course is 3 Credit Units providing 45 Contact Hours.

Description:
Many business/product ideas emerge from people trained in non-business disciplines but are often forgotten or ignored because (as students) they are (were) not sufficiently educated  in the knowledge and skills which would encourage lateral thinking and development of initiative. 

Objectives of the course
To prepare non-business students with the necessary skills and knowledge for an enterprise culture. Perhaps more fundamentally, this course aims at the development of skills and knowledge base, creation of improved job opportunities, as well as allowing individuals with ideas to transfer them into viable projects. It also provides students with the awareness, interest, and preparation for self-employment as a career alternative.

Content:
The nature of entrepreneurship, Enterprise in Uganda, Creativity and innovation at work, Legal issues in forming new businesses, financing the start-up, managing the small firm, Impact of culture on business behavior and organization, and Gender and entrepreneurship

Teaching/Delivery methods:
Both formal and informal methods are employed. Formal aspects employ didactic methods of delivery such as lectures and suggested readings. The informal aspects focus on skill building, attribute development and behavioral change. Weekly lecture sessions involve introductory lectures, brain-storming sessions, problem-solving sessions, case studies, guest speakers, and business simulations. In all, the main focus is on action and experiential learning.  

Learning Outcomes
Learning resources
Assessment:
Evaluation of group work assignments, written papers during the semester. 
[bookmark: _GoBack]Assessment of end of course exam.
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