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Course Description
The course is designed to enable students appreciate various gender issues as they affect media and communication. Students are introduced to the basic gender concepts, the dual sphere and the socialization process through which gender roles are acquired. Students explore how the gender interventions from WID to GAD have influenced media operations over time. A critical analysis is made of the media gender coverage quantitatively and qualitatively and factors that contribute to such coverage are examined. Students are exposed to ways of how to achieve gender-sensitive communication.

Course objectives
1.	To enable students get an appreciation of the basic gender concepts and how they affect media coverage and communication
2.	To give students opportunity to critically analyze media coverage from a gender perspective
3.	To equip students with knowledge and skills for attaining gender responsiveness in the media and communication
4.	To enhance students’ ability to engage in gender sensitive communication and media

Course Outline
1.  Understanding gender concepts and terminologies.
2.  Gender relations and gender roles constructions.
3.  Why focus on women and gender issues in the media?
4.  Gender	equality	and	gender	equity	and	linkages	to	media	and communication.
5.  Feminist theories and approaches to gender relations.
6.  Coverage and portrayal of women and men in the media.
7.  Gender representation in the media.
8.  Gender and access to information and communication channels
9.  Women’s media.
10. Gender-responsive advertising and graphics in the media.
11. Challenges of integrating gender issues in media and communication.
12. Gender responsive communication
13. Gender mainstreaming in the media and communications: strategies and options.



Learning Outcomes
By the end of the course, students should:
1.  Have capacity for critical gender analysis and report in a gender responsive manner.
2.  Use gender sensitive language in communication and the media.
3.  Have an appreciation of how gender imbalances in the media contribute to stereotype and perpetuation of gender inequalities and negatively the impacts on national development.

Methods of Teaching/Delivery
•	Interactive lectures
•	Group Work Practical Sessions
•	Seminar Presentations
•	Case studies

Assessment Methods
•	Coursework of at least 2 assignments will constitute 40%
•	Final examination will account for 60%
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