MAFA 16201 ELECTIVE GRAPHIC DESIGN
Course Description:
The course leads learners through a historical perspective of graphic design-images and symbols nature, function and character from pre-historic to modern times.  Learners explore the scope, nature, character and functions of graphic design in the teaching of graphic arts today.  Learners are made to explore the graphic design and studio technology.  Images, making symbols, lay out, compositions purpose graphic design drawing.

Objectives
By the end of this course, learners should be in position to.
1. Discuss the historical development of graphics as a medium of communication through the ages.
2. Relate the development of graphic design to the teaching of art today.
3. Examine drawing that is specifically meant for graphics as compared to drawing in general.

4. Survey different graphical images and their intended messages.

5. Experiment with different graphics materials and their effects in different presentations.
6. Explore with the different methods and techniques applied to the teaching of graphics.
Course Content
· Historical perspective of graphic design
Survey of the historical perspective of graphic design (symbols and images) from different ages (students make a write up)

· Survey of graphic images in environment
A survey of graphic images from the students environment and analyze them regarding style and purpose (with aid of photographic images students present a write up based on their survey)

· Graphic design and display 
Image representation in 2D the idea of three dimensionality on the two dimensional surface.

· Communication Design and instruction.
Images and types of communication design. Types of lay out in communication design. Methods and techniques of teaching communication design. Type as image and image as type Learners practice with graphic materials to make projects in communication design.
· Advertising design. Types and images in advertising design. Projects in advertising design. Methods and techniques of teaching and learning in advertising design.
Delivery methods

Content will be delivered through discussions, surveys and research.  Experimentations with different methods, styles and techniques will be done through project.

Evaluation

Course work 40% 

Coursework will include an essay based on the students’ individual research (10%) and practical work (30%)
Examination (60%)

Theory for 20%

Practical section 40%
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