MAJC 7101

Course name:

Mass Communication Research Methods

Lecturer: 

Peter G. Mwesige

Contact hours: 
60

Course objectives: 
To introduce students to basic approaches to conducting journalism and mass communication research. 

Course description: 
Introduces students to principles and methods of qualitative and quantitative research to the study of communication; strengths and weaknesses of the various methods; sender, message, channel and receiver/audience research; research proposal writing; data management and writing research reports.

Course content:

1. Approaches in journalism and mass communication research

2. Applied Research in the print media; electronic media; Public Relations & Advertising

3. The logic of scientific research (methods, topics, theories, concepts, sampling, variables, measures, hypotheses, validity, and reliability)

4. Statistics and Hypothesis testing

5. Introduction to surveys; examples of survey research 

6. Introduction to Experimental research; examples of experimental studies

7. Introduction to content analysis; examples of content analysis research

8. Data analysis; SPSS; review of statistics and quantitative research methods

9. Introduction to qualitative research; examples of qualitative studies

10. Introduction to historical research; examples of historical studies

11. Writing Research proposals
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