MAJC 7103

Course name:

Media Ethics

Lecturer: 

Dr. Nassanga Goretti

Contact hours: 
60

Course objectives: 
To get students to appreciate the need of observing media ethics in their work as professional journalists or people engaged in mass communication

Course description: 
Course exposes students to ethical issues in journalism practice

Course content:

1. Ethical foundations

2. Ethics and social responsibility of the media

3. Public’s right to know and right to privacy

4. Ethical guiding principles

5. Journalism as a Profession

6. Journalists codes of conduct

7. Public relations and media ethics

8. Advertising and media ethics

9. Journalists’ independence

10. Media self-regulation

11. Concept of public interest

12. Social values versus economic values

13. Case studies

READINGS TEXTS:

1. Chudi Upkapi (ed) 2001: Ethics Handbook of African Case Studies

2. Hiebert, E.R et.al (1999) Impact of Mass Media. Current Issues

3. Dennis McQuail (2000) Mass Communication Theory

4. Christians, C et.al (1991) Media Ethics. Longman, New York

5. Gurevitch, M et.al (eds). (1994) Culture, Society and the Media. Routledge, New York

6. Bender, D.L. et.al (eds) (1998) The Mass Media. Opposing Viewpoints. Greenhaven.

7. Culture & the Media Critical Arts. Vol. 9 No.1 1995

8. Black B.S.et al. (1993) Doing Ethics in Journalism. EBSCO Media

9. Rivers,W.L. & Mathews C. (1998) Ethics for the Media. Prentice Hall

