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Contact hours: 
60

Course objectives: 
To enable students develop communication strategies addressing the pertinent development issues the country grapples with. 

 Course description:   Taking on from the undergraduate course, this paper explores in relative detail the roles media and communication play as vehicles of human development.  The masters class undertakes to analyze key development issues relating to health, population, nutrition, poverty, environment, agriculture, women and children, conflict, etc. The key assignments revolve on development of communication of strategies to deal with a wide range of development issues.

Course content:

1. Examining and critiquing the various models of development communication (Dominant/Modernization Paradigm, Dependency/Critical Perspectives as well as Liberation/Monastic propositions)
2. Global communication orders [NWICO]
3. New Communication Technologies and Development
4. Communication and Culture

5. Empowerment Support Communication 

6. A critique of the communication strategy models

7. Analyzing and developing institutional communication strategies in the areas of:
8. Studying the International Development Dispensations and the Role of Media and Communication
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