MAJC 7204

Course name:

Computer Aided Research (CAR)
Lecturer: 

William Tayeebwa

Contact hours: 
60

Course objectives: 
To equip students with techniques to conduct online research as well as present their research findings electronically in an ethical manner mainly for online publication. 

Course descritption: The course introduces students to skills in electronic research and presentation. Students acquire basic skills in presentation of research and other data using some basic computer applications e.g. Microsoft Excel, Microsoft PowerPoint and Statistical Package for Social Scientists (SPSS). At theoretical level, the course examines the changes taking place in information technology and the implications for academicians and professionals in developing countries like Uganda. 
Course content:
1. The development of the Internet as a mass medium

2. Creation and use of Listservs, UseNet and Newsgroups/bulletin boards 
3. Conducting email interviews and constructing online questionnaires

4. Searching the World Wide Web using various search engines 
5. Online search techniques e.g Boolean searching, truncation etc… 

6. Data mining using intelligent agents 
7. Accessing online resources e.g. Sabinet, EbscoHost, Gale, Blackwell-Synergy etc…

8. Writing web documents and the basics of Web Design using Macromedia’s Dream Weaver and Microsoft’s FrontPage
9. Research data presentation techniques using Microsoft Excel, Microsoft PowerPoint as well as Statistical Package for Social Scientists (SPSS)

10. Introduction to the ethics of cyberspace

READING TEXTS:

1. Dochartaigh Niall, The Internet Research Handbook: A Practical Guide for Students and Researchers in the Social Sciences, London and New Delhi: Sage Publications, 2003
2. Dominick R. Joseph, The Dynamics of Mass Communication: Media in the Digital Age, 7th ed., London and New York: McGraw Hill, 2002

3. Hamelink J. Cees, The Ethics of Cyberspace, London and New Delhi: Sage Publishers, 2000

4. Hewson Claire, Peter Yule, Dianna Laurent and Carl Vogel, Internet Research Methods: A Practical Guide for the Social and Behavioral Sciences, London and New Delhi: Sage Publications, 2003

5. Thurlow Crispin, Laura Lengel and Alice Tomic, Computer Mediated Communication: Social Interaction and the Internet, London and New Delhi: Sage Publications, 2004

6. The Poynter Institute, Computer Assisted Research, at http://poynter.org/Research/newcar/car2d.htm
