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Course objective: 
To equip students with the practical skills to help them deal with ethical dilemmas in the media industry. Further, to help students appreciate the conceptual and theoretical tools that would help them ethically justify the actions they do and the decisions they make in the professional world. 

Course description: 
This course deals with the relationship between the mass media and society. To a large degree, it deals with how journalists practice responsible journalism. The course explores the theoretical and conceptual frameworks for the responsibilities of journalists; borrowing generously from models of human behavior developed by philosophers such as Aristotle, Emmanuel Kant, John Stuart Mill and others. At another level, the course provides cases of how to handle the most common ethical dilemmas that confront the journalist in day-to-day work. Finally, the course introduces students to the growing area of ethics in the age of new media technologies (mainly the Internet). Can we maintain some level of morality and decency in this age of cyberspace?

Course content:

1. Theoretical grounding of media ethics:  

2. The nature of responsible journalism

3. Themes in Media and Society

4. Sex and offence in the Mass Media

5. Propaganda and the Ethics of Persuasion

6. Doing Ethics

7. Ethics in cyberspace
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