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Course objectives: 
This course is intended to introduce students to the public relations profession, its origins and the Public Relations industry. At the end of the course, the student should have a firm grasp of what Public Relations is, how it has evolved and its role in organizations and society.

Course description:  The course introduces students to the concept of public relations and role of Public Relations in organizations and society. The course also addresses work situations and obligations of the public relations practitioner
Course content:

Origin and History Of public relations
Introduction to contemporary Public Relations

Evolution of the concept

Operational definitions of public relations

Parts of the function

Public Relations versus Advertising

Public Relations versus Publicity

Public Relations versus Press Agentry

PR versus marketing

Where practitioners work

Work assignments for Practitioners

Roles of Practititioners

Requirements for the success of Public Relations

Professionalism

The concept of publics and Goodwill

One way versus two-way approach to communication

Organisational context of PR

Social context of Public Relations

Legal context of Public Relations
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