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Course objectives: 
The Course is designed to introduce second – year Mass Communication students to the concept of broadcasting and its various aspects. Specifically, emphasis is on the electronic media. It revisits the historical perspectives of the industry and reviews the new developments of liberalization, deregulation and commercialization. Further, the course prepares students for third – year broadcast production classes: Radio and Television Production.  Therefore, at the end of the course, students will have an understanding of theoretical perspectives underpinning the broadcasting industry, as well as its practical operations. 

Course description:  The Course is divided into two sections. The first section focuses on the nature of broadcasting; its merits and demerits, historical perspectives as well as the various world broadcast systems. The second section introduces students to the basics of programme production.
Course content:

1. Introduction 

2. World Broadcast Systems

3. (a) Trends in Broadcasting in Uganda

1. (b) The Internet as a broadcast Medium
4. Approaches to Broadcasting

5. Broadcast Production equipment and tools and, operating techniques

6. Writing for Broadcast (the ear and the eye).

7. Presentation: Presenter, voice, breathing exercise and make up 

READING TEXTS:

1. Andrew Boyd (2001). Techniques of Radio and Television News. 

2. David Keith Cohler (1994), Broadcast Journalism: A Guide for the presentation of Radio and Television News. 

3. Ron Macdonald (1994). A broadcast News Manual of Style.

4. Irving Fang (1985) Television News: Radio News.

5. Micheal H. Adams and Kimberly, K. Massey (1995). Introduction to Radio Production and Programming.

6. Dennis De Fleur (1998). Understanding Mass Communication.

7. Jerry Domatob (1997). Techniques of Radio Production: Africa Monograph Series. African Council of Churches. Nairobi.

8. Robert, L. Hilliard (1988). Writing for Television and Radio.

9. Stanley, R. Alten (1990). Audio in Media

10. Micheal Gurevitch, et al (eds) (1995). Mass Communication Review: Year Book.

11. Other readings will be provided/recommended during the course of the semester. 

