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Course objectives: 
To ground students in the theory and practice of advertising through teaching them how to conceive concepts to the development of new ways of writing advertising copy.  

Course description:  
Course is designed to introduce students to the art of advertising.  It looks at the essentials of advertising and how to design copy for various media.

Course content:

1. Background to advertising

2. Kinds of advertising

3. Socio-economic history of advertising

4. Advertising laws and regulations

5. The advertising career – jobs in advertising

6. Forms of advertising

7. Types of commercials

8. Checklist – Steps to an advertising campaign

9. Research

10. The creative work plan

11. The creative strategy

12. Developing a concept

13. Print Advertising

14. Elements of a print ad

15. Format and layout

16. Writing ads for electronic media

17. Elements and format of a TV spot

18. Storyboards

19. TV writing

20. Elements and format of a radio script

21. Radio writing

22. Outdoor advertising/billboards

23. Types of billboards

24. Writing outdoor copy

25. Non-media advertising

26. Internet advertising

27. Making presentations

28. Ethical and Legal considerations in advertising
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