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Course name:

Public Affairs Reporting 

Course code: 
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Lecturer: 

Charlotte Kawesa and Bernard Tabaire 

Contact hours: 
60

Course objectives: 
Ultimately the course instructors’ aim at equipping the students with techniques and competences to identify, analyze, interpret and put contemporary public issues onto the media’s agenda. The focus is put on the analysis of political, cultural, social-economic issues that impact on the general public..

At the end of the course, a studen5t is expected to employ the various research and investigative techniques to gather information within the public domain. A student is also expected to use computer-based tools to source for online information.

Course description: 
Public Affairs Reporting is designed to enable students appreciate key issues of Public concern (politics, economics, social-cultural, religious etc) and how they can be appropriately packaged for inclusion on the media and communication agenda. The course offers students the opportunity to get an insight into what those who are supposed to be accountable are doing and not doing. What are the concerns of the public out there? Can there be a ‘public opinion and a public interest’? How can you, as someone privileged to have access to the centers of power, be of help?



At conceptual and theoretical level, the course makes sense of such concepts as the “public”, the “public sphere”, “public space”, “public interest” and “public communication”.

Course content:

Reporting Public Issues using techniques such as in-depth interviews, audience surveys, computer aided research. Public Affairs Journalism e.g. urbanization, science, Health, crime, gender, and finance. Ethical concerns while covering public affairs.
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