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Course objectives: 
At the end f this course students should:

Be familiar with a range of television camera equipment and camera techniques; be familiar with professional sound recording equipment and techniques; be capable of producing a variety of TV programmes; be proficient in the use of professional digital editing software and have knowledge of the current issues related to the local and international television industry
Course description:  This course is intended to provide students with the conceptual and technical skills necessary to produce work suitable for broadcast on local, regional and the international television stations and networks. It is also designed to give students professional training in all phases of television production and postproduction.

Course content:

1. Introduction

2. The grammar of film and television production

3. Shooting a documentary

4. The video camera

5. Examination of various television programmes and genres

6. Sound recording theory and techniques

7. Interviewing techniques

8. Producing a documentary profile

9. Producing a narrative show: Drama or Comedy

10. Writing for television: Drama and Comedy

11. Editing theory, concepts and techniques

12. Pre-production -- casting, location scouting, rehearsals
13. Shooting a dramatic scene

14. Lighting

15. Legal Problems/The law

16. Creating Titles and Visual Effects
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