MIT 8104 Online Information Services (3 CU)
(a) Course Description:  The course examines a role and a place of Online Information Services (OIS) at the present stage of Information Revolution. It discusses changes in the modern society and information industry due to Online Information Services. Then different kinds of existing and emerging OIS such as Information Conglomerates and Supermarkets, Online Mass Media, Online Libraries, Online Shops and Auctions are described in details. Also the role of governmental and non-governmental organizations in OIS development and promotion will be examined. Students will seize knowledge and practical skills of critical assessment of existing OIS. Finally, a forecast of future OIS development will be given.

(b) Aims: The course aims in developing:

•
in-depth knowledge and understanding of

o the role and the place of OIS at the present stage of Information Revolution

o changes in the modern society and information industry due to OIS

o different kinds of OIS

o the role of governmental and non-governmental organizations in OIS development

o main criteria for critical assessment of existing OIS

o major trends in future OIS development

•
skills

o of critical assessment of existing OIS

(c) Learning Outcomes:   On completion of this course unit, the students will be able to have:

•
in-depth knowledge and understanding of

o the role and the place of OIS at the present stage of Information Revolution

o changes in the modern society and information industry due to OIS

o different kinds of OIS

o the role of governmental and non-governmental organizations in OIS development

o main criteria for critical assessment of existing OIS

o major trends in future OIS development

•
skills

o of critical assessment of existing OIS

(d) Teaching and learning pattern: Since this course is supposed to have only lecture hours, it will form mostly the theoretical knowledge. To provide students with practical skills, they will be given individual and group assignments to be done as a form of extracurricular activity.

(e) Indicative content:

•
Role and place of the Internet, World Wide Web and Online Information Services in particular at the present stage of Information Revolution. Changes in the modern society due to the Internet, World Wide Web and Online Information Services.

•
Online information industry today and changes within it.

•
Information Conglomerates and Supermarkets (such as search engines - Yahoo, Google; Wikipedia, Google Maps, Panoramio, YouTube etc).

•
Online Mass Media (newspapers, journals online, sites of TV companies - BBC, CNN, Aljaseera, local).

•
Online libraries and how they relate to traditional libraries.

•
E-commerce. Online shops

•
Role  of  government  in  online  services  development.  How  governments  interfere  or promote Online Information Services development. How governments attempt to control Online Information Services (censorship of content etc). National laws reglamenting Online Information Services and online information delivery.

•
Public/non-governmental/commercial
organizations
promoting
Online
Information

Services.

•
Critical  assessment  of  existing  Online  Information  Services.  The  content,  usability, appearance etc.

•
Forecast of future Online Information Services development.

(f) Assessment method: The students shall be evaluated through the coursework (40%: Test I:

15%, Test II: 15%, Assignment: 10%) and a final examination (60%)
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